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It may be good news for those skinny housing inventories, homebuyers are
allegedly confronting that increasing numbers of homeowners think now is a
good time to sell. Fannie Mae says net positive responses to that question on
its June National Housing Survey (NHS) increased by 7 points, reaching a new
survey high of 39 percent. Those responses helped drive Fannie Mae's Home
Purchase Sentiment Index (HPSI) up by 2.1 percentage points to 88.3, tying
last February's all-time high for the index. The HPSI is up 5.1 percentage
points compared with the same time last year.
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Rate Change Points
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The Home Purchase Sentiment Index 30YR Fixed 7.29% -0.06 0.00

The HPSI rose 2.1 points to 88.3 in June, matching the all-time high seen in February earlier this year. 15YR Fixed 695% _0.05 000

Home Purchezzepgie)ntiment Index . 30YR EHA 6.91% -0.08 0.00

. N = P 30YR Jumbo 7.55% 005 000

= PR 23 7/6 SOFR 6.88% +0.02 0.00

PN 30YRVA 692%  -008 000

= Rates as of: 10/29

* ol Recent Housing Data

" . Value Change

Mortgage Apps Oct 14 188.6 -5.32%
Building Permits Sep 14M  +0.43%
1 - O,
Four of the six HPSI components increased in June. The net of those who Housing Starts Sep 1.22M 4.24%
think itis a good time to buy a home increased by 3 percentage points to 30, New Home Sales Aug 684K +12.69%
but the gap between the "good time to buy" and the "good time to sell" Pending Home Sales Aug 712 0%
responses widened again. Fannie Mae says this "continues to indicate a Existing Home Sales Oct 3.99M  +0.25%
potential sellers’ market. Builder Confidence Ot 29 -9.38%

© 2026 MBS Live, LLC. - This newsletter is a service of MarketNewsletters.com.

The interest rates provided in this newsletter are national averages from independent data sources. Rate/APR terms may differ from those listed above based on the
creditworthiness of the borrower. All information provided "as is" for informational purposes only, not intended for trading purposes or financial advice.

Read or subscribe to my newsletter online at: http://mortgageratesupdate.com/caseysullivan



mailto:casey@thesullivangrp.com
http://www.thesullivangrp.com
http://www.marketnewsletters.com
http://mortgageratesupdate.com/caseysullivan

Housing News Update

Respondents who say it is a... to buy
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Respondents who say it is a... to sell
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Survey respondents also expressed greater belief that mortgage rates will go down over the next 12 months. That
component increased by 3 percentage points, but the net remains deeply in the negative.

Respondents who say mortgage rates will... in the next 12 months
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The fourth component which went up when compared to the May survey was consumer opinions regarding further home
price increases. The net share of respondents who think they will go up over the next 12 months increased by 6 percentage
points to 46 percent.

"The June HPSI reading matches the previous record set in February and reflects the trend toward a sellers' market that
respondents indicated last month," said Doug Duncan, senior vice president and chief economist at Fannie Mae.
"Consumers are also growing more optimistic about their ability to get a mortgage, and lenders expect credit standards to
ease further going forward, as shown in our Mortgage Lender Sentiment Survey. While consumer optimism on this metric is
as high as we've seen in the survey's seven-year history, it's worth noting that this record is relative to the fairly tight
standards in place post-crisis when we started collecting National Housing Survey data. Nevertheless, in the face of very
tight housing supply, easing credit standards may fail to have the desired effect and could have the unintended consequence
of fueling further house price increases."

The two components that lost ground compared to May were the net share of consumers who say their household income
had increased compared to last year and those who said they were confident they would not lose their jobs. Positive
responses to the income question dropped 1 point to a net of 17 percent and the jobs question was down 5 points but was
still high at a net of 66 percent.

The HPSI distills information about consumers' home purchase sentiment from the National Housing Survey into a single
number that reflects current views and forward-looking expectations of housing market conditions. The NHS is conducted
monthly by telephone among 1,000 consumers, both homeowners and renters. Respondents are asked more than 100
questions used to track attitudinal shifts, six of which are used to construct the HPSI. The June survey was conducted
between the first and 25t" of the month, with most respondents contacted during the first two weeks of that period.

About Casey Sullivan

Casey is a dedicated and dependable mortgage loan officer. His clients count on him to be their skilled, experienced, and
focused consultant, listening to their needs.

He skillfully assists his clients with both refinancing and home purchases in California and more specifically the San
Francisco Bay Area.

His vision is to build lifetime relationships with each client as their mortgage consultant...for life! He stays connected with
each client well after closing which includes loan reviews and dependable market updates.

Casey believes that everyone deserves to completely understand their mortgage financing options and that one size does
not fit all when it comes to mortgages. Nor does it apply when it comes to mortgage lenders. All lenders are not made the
same and they are not all equal.

For a free consultation, contact Casey Sullivan today at 925-395-4212 or Casey@TheSullivanGrp.com
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