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The February installment of the National Housing Survey (NHS) might have
broken arecord for breaking records. Fannie Mae says its Home Purchase
Sentiment Index (HPSI), based on six components of the survey, increased by
5.6 percentage points from both January's level and that of February 2016 to
88.3, an all-time high. Five of the six components were higher than in January
and three also set survey records.
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Home Purchase Sentiment Index - Rate Change Points
100 (HPSI) =~ Mortgage News Daily
N . - " = Y 30YR Fixed 7.29% -0.06  0.00
o = 15YR Fixed 6.95% -0.05 0.00
:: 80 30YRFHA 6.91% -0.08 0.00
:: 30YR Jumbo 7.55% -0.05 0.00
i 7/6 SOFR 6.88% +0.02 0.00
30YRVA 6.92% -0.08 0.00
Rates as of: 10/29
Doug Duncan, Fannie Mae's senior vice president and chief economist said, Recent Housing Data
"The latest post-election surge in optimism puts the HPSI at its highest level Value Change
sinceits starting point in 2011. Millennials showed especially strong Mortgage Apps Oct 14 188.6  -5.32%
increases in job confidence and income gains, a necessary precursor for Building Permits Sep 14M  +0.43%
at which they move out of their parents' homes and form new households. New Home Sales Aug 684K +12.69%
However, continued slow supply growth implies continued strong price Pending Home Sales Aug 712 0%
appreciation and affordability constraints facing millennials and first-time Existing Home Sales Oct 3.99M +0.25%
buyers in many markets.” Builder Confidence Ot 29 -9.38%

The HPSI condenses information from the NHS into a single number which
Fannie Mae says reflects consumers' current views and forward-looking
expectations about housing market conditions. The six questions used to
construct the HPSI ask whether consumers think that it is a good or bad time
to buy or sell a house, what direction they expect home prices and mortgage
interest rates to move, how concerned they are about losing their jobs, and
whether their incomes are higher than they were a year earlier.

© 2026 MBS Live, LLC. - This newsletter is a service of MarketNewsletters.com.

The interest rates provided in this newsletter are national averages from independent data sources. Rate/APR terms may differ from those listed above based on the
creditworthiness of the borrower. All information provided "as is" for informational purposes only, not intended for trading purposes or financial advice.

Read or subscribe to my newsletter online at: http://mortgageratesupdate.com/caseysullivan



mailto:casey@thesullivangrp.com
http://www.thesullivangrp.com
http://www.marketnewsletters.com
http://mortgageratesupdate.com/caseysullivan

Housing News Update

The share of survey respondents who view this as a good time to buy a home, one of the components, rebounded by 11
percentage points from January's all-time survey low to a net of 40 percent, while the net share of those who thinkiitis a
good time to sell was 22 percent, up 7 percentage points to a new survey high.
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The net percentage of those who expect home prices to increase rose 3 points to 45 percent while the amount of increase
expected, which is not an index component, stayed level at 3.2 percent after jumping in January from a 2.1 percent expected

gain the previous month. The net share of those who think mortgages rates will go down over the next 12 months remained
unchanged at -55 percent for the third consecutive month.

Moving on to questions about personal finances, on net, the share of respondents reporting that their household income is
significantly higher than it was 12 months ago increased 4 percentage points to 19 percent. Consumers also demonstrated

greater confidence about not losing their jobs, with the net share rising 9 percentage points to 78 percent. Both of those
HPSI components established new survey highs.

Respondents who say their household income is... than it was 12 months ago
Significantly Higher Significantly Lower

Net Significantly Higher
40%

30%

20% 19%

10%

0%

Jul-15

w W W W W
& 5 5 2 &
® & o & 5
w = < = =

Aug-15
Sep-15
Oct-15
Now-15
Dec-15
Jan-16
Feb-16
Mar-16
Apr-16
May-16
Jun-16
Jul-16
Aug-16
Sep-16
Oct-16
Now-16
Dec-16
Jan-17

{Feb41 7

Some notable responses to other non-HPSI questions included an increase in respondents who expect rents to rise over the
next 12 months, which moved from 54 to 56 percent, although expectations about the magnitude of those rent hikes fell one-
half point to 3.8 percent. Sixty-six percent of respondents indicated they intend to buy the next time they move, up 2
percentage points, and there was increasing confidence on the part of consumers in their ability to obtain a mortgage.
Responses from those who thought they would have an easy time getting financing rose 6 points to 56 percent.
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The NHS is conducted monthly among 1,000 consumers, both home owners and renters. They are asked over 100 questions
to assess their attitudes toward owning and renting a home, price changes, homeownership distress, and personal financed.
The February survey was conducted between February 1, 2017 and February 21,

About Casey Sullivan

Casey is a dedicated and dependable mortgage loan officer. His clients count on him to be their skilled, experienced, and
focused consultant, listening to their needs.

He skillfully assists his clients with both refinancing and home purchases in California and more specifically the San
Francisco Bay Area.

His vision is to build lifetime relationships with each client as their mortgage consultant...for life! He stays connected with
each client well after closing which includes loan reviews and dependable market updates.

Casey believes that everyone deserves to completely understand their mortgage financing options and that one size does
not fit all when it comes to mortgages. Nor does it apply when it comes to mortgage lenders. All lenders are not made the
same and they are not all equal.

For a free consultation, contact Casey Sullivan today at 925-395-4212 or Casey@TheSullivanGrp.com
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