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Mortgage Lending Profitable in 2015 National Average Mortgage Rates

Despite Weaker 2nd Half

Year-end figures released on Tuesday by the Mortgage Bankers Association
(MBA) shows that profits in at least one sector of mortgage lending increased
substantially in 2015 compared to 2014. Those profits, however trended
down as the year wore on.

According to MBA's Annual Mortgage Bankers Performance Report, independent
mortgage banks and mortgage subsidiaries of chartered banks made an
average profit of $1,189 on each loan they originated in 2015, up from $747
per loan in 2014. Ninety-two percent of firms responding to the MBA survey
posted pre-tax net profits in 2015, including all business lines while 82
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remainder were subsidiaries and other non-depository institutions.

The average production volume was $2.40 billion or 9,906 loans compared to
$1.57 billion or 6,779 loans per company in 2014. Among those companies
reporting for both years, average production volume increased by 48 percent
to $2.48 billion (10,183 loans) from $1.68 billion (7,243 loans) in 2014. The
size of an average loan increased 7 percent to $239,265 from $223,108 the
previous year.
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Total loan production expenses - commissions, compensation, occupancy, equipment, and other production expenses and
corporate allocations - rose slightly year-over-year, from $6,950 to $7,046 per loan. In the first half of 2015, total production
expenses averaged $6,893 per loan, then rose to $7,272 per loan in the second half of 2015.

Personnel expenses were an average of $4,699 per loan, up from $4,500 in 2014. There were 2.20 loans originated per
production employee per month in 2015, compared to 2.05 in 2014.

The "net cost to originate" including all production operating expenses and commissions, minus all fee income, but excluding
secondary marketing gains, capitalized servicing, servicing released premiums, and warehouse interest spread. was $5,567
per loan compared to $5,200 the year before. Secondary marketing income plus origination fees rose to 330 bps from 321
bps the previous year.

The purchase share of total originations, by dollar volume, decreased to 64 percent in 2015, from 71 percent in 2014. For the
mortgage industry as whole, MBA estimates the purchase share dropped from 60 percent in 2014 to 54 percent last year.

About Casey Sullivan

Casey is a dedicated and dependable mortgage loan officer. His clients count on him to be their skilled, experienced, and
focused consultant, listening to their needs.

He skillfully assists his clients with both refinancing and home purchases in California and more specifically the San
Francisco Bay Area.

His vision is to build lifetime relationships with each client as their mortgage consultant...for life! He stays connected with
each client well after closing which includes loan reviews and dependable market updates.

Casey believes that everyone deserves to completely understand their mortgage financing options and that one size does
not fit all when it comes to mortgages. Nor does it apply when it comes to mortgage lenders. All lenders are not made the
same and they are not all equal.

For a free consultation, contact Casey Sullivan today at 925-395-4212 or Casey@TheSullivanGrp.com
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